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Before the
FEDERAL COMMUNICATIONS COMMISSION

Washington, D.C. 20554

In the Matter of )
)

Implementation of Section 304 of the ) CS Docket No. 98-120
Telecommunications Act of 1996 )

)
Commercial Availability of Navigation Devices )

)
Compatibility Between Cable Systems and ) PP Docket No. 00-67
Consumer Electronics Equipment: )

)
)

COMMENTS OF STARZ ENCORE GROUP LLC
ON THE FURTHER NOTICE OF PROPOSED RULEMAKING

Starz Encore Group LLC (�SEG�) submits these Comments in response to the

Commission�s Further Notice of Proposed Rulemaking in the above-captioned

proceeding, Implementation of Section 304 of the Telecommunications Act of 1996, FCC

03-3, released January 10, 2003 (�Further Notice�).  The Further Notice seeks comment

on whether the Commission should adopt rules to implement an agreement reached

between the consumer electronics industry, represented by the Consumer Electronics

Association (�CEA�), and multiple cable television system operators (�MSOs�),

represented by the National Cable and Telecommunications Association (�NCTA�),

seeking to establish a so-called �cable plug and play� standard for digital television sets

and receivers.
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I. Introduction and Summary

On December 19, 2002, the CEA and NCTA filed with the Commission a

�Memorandum of Understanding� (�MOU�) which sets out an agreement between such

parties on a cable compatibility standard for an integrated, unidirectional digital cable

television receiver, as well as other unidirectional cable products.  Television sets and

other unidirectional cable television receivers manufactured pursuant to the MOU would

be capable of receiving analog basic, digital basic, and digital premium cable television

programming by direct connection to a cable system providing analog and digital

programming.  The MOU sets forth a comprehensive set of actions that would be

undertaken by the consumer electronics manufacturers and the cable operators to

implement the plug and play agreement, as well as a broad set of rules that those parties

proposed for the Commission to adopt that would apply to all multichannel video

programming distributors (�MVPDs�), including direct broadcast satellite (�DBS�) and

other non-cable distributors, as well as to program producers, broadcasters, and satellite

distributed programming networks (such as SEG).

Most importantly to SEG, the proposed rules would govern encoding of

audiovisial content for reception by such digital receivers (�Encoding Rules�).  These

Encoding Rules specifically define the rights of consumers to make copies of programs

carried on broadcast stations and programming networks.  The Further Notice seeks

public comment on the rules proposed by the MOU.

Starz Encore Group is one of the largest providers of cable and satellite digital

programming in the United States.  Starz Encore Group is also a pioneer in the newly

emerging category of Subscription-Video-On-Demand (�Subscription-VOD�)
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programming offered over cable television, direct broadcast satellite, ADSL and internet

protocol (�IP�)-based broadband distribution systems.  As such, SEG has a strong interest

in the Encoding Rules that have been proposed as part of the Further Notice.1  While

SEG strongly endorses protecting video programming against piracy, SEG believes that

certain of the proposed Encoding Rules are contrary to the intent of Congress as clearly

articulated in the Digital Millennium Copyright Act, 17 USC § 1201(k) (�DMCA�), and

do not reflect consumers� reasonable and legitimate expectations of their fair use ability

to copy televised programming.  In particular, SEG submits that any rules adopted by the

Commission should allow for a single copy to be made of programs that are part of any

Subscription-VOD offering.  The rules as proposed would allow program suppliers and

studios to prevent any copy being made of such programs provided through Subscription-

VOD, a limitation which is contrary to the clear intent of the DMCA, contrary to

subscribing consumer�s reasonable expectations, and inconsistent with the law of fair use.

Finally, as part of these Comments, SEG respectfully requests that the

Commission clarify that copying under the Encoding Rules must be analyzed from the

consumer�s perspective, such that any prohibition or limitation on copying starts from the

moment that the signal leaves the consumer�s reception equipment, and does not exclude

copying necessary to implement reception and use of the applicable technical distribution

platform.

                                                
l Although SEG is an associate programmer member of the NCTA, SEG was not a party
to any of the negotiations between NCTA and CEA in reaching the MOU, and is not a
signatory to the MOU.  Only multiple cable system operator (�MSO�) members of
NCTA were signatories to the MOU.  Unlike many other satellite cable programming
vendors, SEG has no significant common ownership with any MSO, MVPD or, for that
matter, any major movie or television production studio.
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II. Starz Encore Group Has Been the Primary Innovator of
Subscription-VOD Technology and Service

SEG does not arrive at its views on this subject casually.  Rather, SEG is the most

prominent innovator of Subscription-VOD, and views Subscription-VOD as an extremely

important advance for consumers that promises to revolutionize cable, satellite, and other

broadband delivered television.  Leveraging important advances in the underlying

technical distribution platform, the Subscription-VOD business model empowers

subscribers, in return for paying a monthly subscription fee, to choose from a rotating

listing of movies or other programs, which subscribers may select and view at any time

during the time period that a particular program is offered, with full control of playback,

including start, fast forward, rewind, pause, stop and restart.  When offered in

conjunction with SEG�s premium linear movie programming networks, SEG�s current

version of Subscription-VOD, which is branded, �Starz On Demand,� offers

approximately 100 programs each month, with roughly one quarter of such programs

rotated out every week and replaced with new programs.2  The films included in Starz On

Demand are generally licensed from the Hollywood studios and appear on Starz On

Demand in the same �windows� as the first run and library films found on SEG�s linear

services (STARZ!, Encore, and SEG�s other multiplexed channels), through SEG�s

numerous first run output and library agreements with such studios.

As noted above, SEG has been the leading innovator of Subscription-VOD.

SEG�s agreement with Disney studios in 1999 represents premium television�s first film

                                                
2 SEG may ultimately offer program schedules for Subscription-VOD programming that
change more frequently, and in less of a formulaic manner, as SEG learns more about
consumer demand and the capacity of various delivery platforms used by MVPD
networks.
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licensing agreement with a major Hollywood studio that bundled broad Subscription-

VOD rights together with traditional linear premium channel distribution rights.  SEG has

spent years advocating to cable operators and other MVPDs that they launch the service,

and has had several successful tests and launches.  SEG was the first, and remains the

only, premium television service to establish and launch, in August 2002, a test of

Subscription-VOD on a DBS platform utilizing personal video recorder/receivers, in

conjunction with DIRECTV and TiVo.  SEG was the first, and remains the only,

premium television service to enter into an agreement, announced in December 2002, to

launch Starz On Demand Subscription-VOD on an IP-Based broadband technical

distribution platform, in conjunction with RealNetworks, so that subscribers may receive

downloads of Starz On Demand films on their personal computers via high speed

broadband connections.  That service is expected to be launched within a few months.

See SEG Press Releases about innovations in Subscription VOD attached to these

Comments as Appendix A.

With respect to Subscription-VOD, SEG�s interest, knowledge, and experience far

exceeds that of the parties to the CEA-NCTA MOU, that is, the consumer electronics

industry, which has no experience with the intricacies and nuances of Subscription-VOD,

and indeed the cable industry, whose experience with Subscription-VOD is extremely

limited.3

At the same time, Subscription-VOD is still a nascent, emerging product, which

has yet to have widespread consumer deployment.  The business model continues to

___________________________
3 See pages 15-16 below for a description of the limited grasp of Subscription-VOD on the part
of drafters of 5C and the MOU.
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evolve rapidly in many respects, in terms of retail pricing, movie and programming mix,

and the time rotations during which such movies and programming are scheduled to be

available to consumers to optimize customer satisfaction.  Many of the Subscription-

VOD and Starz On Demand launches are still considered to be tests, as SEG and its

distribution partners work out the structure of the service in efforts to make the service as

compelling as possible for consumers.

In urging the Commission to revise the proposed Encoding Rules to include

Subscription-VOD in the �Copy Once� category instead of the �Copy Never� category,

SEG emphasizes that it is not wildly asserting that all limits on copying must be removed,

or that file sharing is good, or that free copying for commercial gain is just fine.  Nothing

is further from the truth.  Indeed, SEG is appalled and outraged by the growing levels of

file sharing piracy.  SEG is convinced that valuable video programming must be strongly

protected from piracy in all forms, and that without tight controls on illegal file sharing or

commercial copying, the production of films will eventually be doomed.  Without tight

controls on such illegal copying of copyrighted films, all financial incentives to create

such films will disappear.  SEG is fully committed to the protection of copyrighted

works.  Nonetheless, in the narrow issue of the proper classification of Subscription-

VOD, there are important reasons that such Subscription-VOD service should be moved

from the Copy Never category to Copy Once, for personal, non-commercial household

viewing.4

                                                
4 While we may empathize with the consumer�s fair use expectations to copy Video on Demand
content as well, the DMCA is clear in classifying VOD as Copy Never, unlike with Subscription-
VOD.  There is a clear distinction between PPV/VOD, which are one-time transactions that
allow a single or limited number of viewings of a single program, and Subscription-VOD, which
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III. Clear Definition of the Term �VOD� Explains Why Subscription-
VOD Can Only Be Properly Classified as Copy Once

Over the last several years, regulators and industry commentators have begun to

imprecisely use the term �VOD� interchangeably to describe two very different concepts-

-first, VOD as a business model, and second, VOD as a technical distribution platform.

Clarifying the confusion inherent in these two fundamentally different usages helps

demonstrate the error inherent in including Subscription-VOD in Copy Never under the

proposed Encoding Rules, and the importance of including Subscription-VOD in Copy

Once.

The DMCA used the term �VOD� purely in its business model sense, but

subsequent misinterpretations of the DMCA have incorrectly used �VOD� in its technical

distribution platform sense.  In the DMCA, Congress established two categories of

television programming: one category for which the copyright owner could prevent all

copying (�Copy Never�), for pay-per-view (�PPV�) and other transactional programming

services; and a second category for which the copyright owner could prevent all copying

other than the first copy (�Copy Once�), for subscription premium programming services.

17 USC § 1201(k) (�DMCA�).  The Conference Report for the DMCA clearly

demonstrates Congress�s intent to include VOD (in its business model sense) in Copy

Never.  Conference Report to accompany H.R. 2281 [DMCA] (�Conference Report�) p.

70.

is a subscription transaction that allows an unlimited number of viewings from among an open-
ended group of programs.
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In delineating between Copy Never television programming and Copy Once

television programming, Congress used definitions that are based entirely on the business

model.  The television programming can be offered over any technical distribution

platform, without influencing whether the programming fits into Copy Never or Copy

Once.  For example, Copy Once applies to programming �where payment is made by a

member of the public for such channel or service in the form of a subscription fee that

entitles the member of the public to receive all of the programming contained in such

channel or service.�  DMCA § 1201(k)(2)(B).  Copy Never applies to programming

consisting of a �single transmission, or specified group of transmissions,  . . . for which a

member of the public has exercised choice in selecting the transmissions, including the

content of the transmissions or the time of receipt of such transmissions, or both, and as

to which such member is charged a separate fee for each such transmission or specified

group of transmissions.�  Id., § 1201(k)(2)(A).

In each case, the technical distribution platform is neutral to the outcome under

the DMCA.  In no way does the platform over which such programming is distributed

influence whether the programming fits into Copy Once or Copy Never.  The Copy Once

definition is based entirely on the subscription nature of the business model, while the

Copy Never definition is based entirely on the transactional nature of the business model.

Separately, the term �VOD� has also come to be used to describe a technical

distribution platform for television programming.  Technical distribution platforms for

multi-channel premium television have evolved in the United States through several

distinct stages, culminating in VOD.  In the beginning, MVPDs offered a single analog

channel for each programming service.  Subsequently, with the advent of digital
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compression, MVPDs offered multiple digital channels.  Ultimately, MVPDs offered

VOD, in its technical distribution platform sense, leveraging technical innovations such

as two-way networks, video servers and user interface applications that enable

subscribers to choose programming to view at times of his or her choosing, with full

control over playback.

In each of these three steps during this evolution of technical distribution

platforms, two business models emerged, one transactional in nature and the other

subscription in nature.  See, Figure 1, supra, (Evolution of Premium Television Technical

Distribution Platforms and their Corresponding Business Models).
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Figure 1.0 Evolution of Premium Television Technical Distribution Platforms
and their Corresponding Business Models
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Copy Never

Multiple premium TV
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over multiple digital
channels (e.g., Encore
Multiplex)
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Transactional-VOD--
Transmission of single
premium TV program,
with viewer control over
start time and over
playback (e.g., In Demand
VOD)

Copy Never

Subscription-VOD--
Ability to view any
program from an open-
ended, rotating
programming offering,
with viewer control over
start time and over
playback (e.g., Starz On
Demand)

Copy Once

* Transactional Fee Structure: Separate fee for each individual program transmission
purchased from amongst the offering.

** Subscription Fee Structure: Monthly subscription fee for all program transmissions
of the offering.

                                                
5 The copy rules for all of the business models shown in this Figure 1.0, except
Subscription-VOD, are based on the DMCA, 5C and the MOU.  The Copy Once copy
rule shown for Subscription-VOD is the copy rule urged pursuant to these comments.
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The term, �Subscription-VOD� has embedded within it the term, �VOD,� in its

sense as the most advanced technical distribution platform, unrelated to the concept of

transactional VOD as a business model.  Significantly, the term, �Subscription-VOD�

overlays the subscription business model onto the VOD technical distribution platform.

As such, Subscription-VOD can only be properly categorized among the other

programming categories in the DMCA which are characterized by a subscription business

model, for which Copy Once applies.

Note that Copy Once has been the appropriate copy rule for offerings in the

subscription business model, during each advance in the evolution of technical

distribution platforms.  To switch to Copy Never for Subscription-VOD, as proposed in

the MOU, would represent a significant step backwards in terms of consumer

functionality and ease of use, contrary to the reasonable expectations of consumers of

subscription premium television.

IV. The Rules, If Adopted, Should Classify Subscription-VOD as a �Copy
Once� Service

Fair use is an equitable rule of reason.  Sony Corporation of America et. al. v.

Universal City Studios, Inc., et. al., 464 U.S. 417, 448 (�Betamax case�).  Copying for

time-shifting purposes is one form of legitimate fair use.  Id., at 456.  SEG submits that

an act of Congress and a decision of the Supreme Court both require that consumers

should be permitted to make a single copy of Subscription-VOD transmissions for time-

shifting purposes.

While Congress has elected in the past to not set a bright line test of fair use, it

has addressed what it believed to be the reasonable and legitimate expectation of
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consumers to make fair use of and copy analog programming on certain analog devices in

the DMCA.  While Subscription-VOD transmissions will be digital, from a consumer

perspective there is no difference between analog and digital transmissions:  the

consumer is aware of watching a program on his or her television screen, not of the

means of transmission or reception of the signal, and so the reasonable expectation with

respect to personal use copying remains the same.  The fair use principles contained in

the DMCA are consumer driven, and provide an equitable balance between the interests

of the copyright owner and the consumer.  Conference Report, p. 70.

As noted above, in the DMCA, Congress divided televised programming into two

categories: Copy Never and Copy Once.  DMCA §§ 1201(k)(2)(A) and (B).  Also as

noted above, in the Copy Never category, Congress included programming which had a

�single transmission, or specified group of transmissions,  . . . for which a member of the

public has exercised choice in selecting the transmissions, including the content of the

transmissions or the time of receipt of such transmissions, or both, and as to which such

member is charged a separate fee for each such transmission or specified group of

transmissions.�  Id., § 1201(k)(2)(A).  Congress clearly intended this category of

programming to include PPV, VOD (in its transactional business model sense) and

NVOD.  Conference Report, p. 70.

Alternatively, in the Copy Once category, Congress included programming which

�is provided by a channel or service where payment is made by a member of the public

for such channel or service in the form of a subscription fee that entitles the member of

the public to receive all of the programming contained in such channel or service.�

DMCA § 1201(k)(2)(B).  As above, the legislative history (Conference Report, p. 70)



13
5014924.1

clearly demonstrates Congressional intent to include in Copy Once subscription pay

television services, such as those provided by SEG on its linear programming services

STARZ!, Encore and their respective multiplexed channels.

A method of transmission not directly addressed by the DMCA is one that is

currently being offered by SEG (as well as other premium programming services such as

HBO and Showtime), called Subscription-VOD.6  Through Subscription-VOD, a

consumer pays a monthly subscription fee which entitles the consumer to see all the

programming which SEG offers on the Subscription-VOD service.  The consumer selects

the program he or she wants to watch, from a Subscription-VOD schedule provided by

SEG, and the program is provided immediately after the selection has been made.  While

it may seem like Subscription-VOD would fit into both the Copy Never and the Copy

Once categories, and so would be included in the Copy Never category under DMCA §

1201(k)(2), this is not the case.  Subscription-VOD does not fit into the Copy Never

category.

To be included in the Copy Never category under the DMCA, a consumer must

be �charged a separate fee for each such transmission or specified group of

transmissions.�  DMCA § 1201(k)(2)(A).  With Subscription-VOD, a consumer is not

charged a separate fee for each transmission.  Rather, the consumer pays a monthly

subscription fee.  Also, the subscription fee is not a separate fee for a specified group of

transmissions.  The consumer does not choose any specific group of transmissions.

Rather, SEG offers the consumer the ability to watch an unlimited amount of

                                                
6 See page 4-5, above, and Appendix A, below, for a description of SEG�s pioneering
efforts in the development of SVOD.
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transmissions over a specified period of time, from the Subscription-VOD program

schedules.  SEG sets what programming will be offered during the period of time, both

the number and the specific programs.  The consumer selects which particular program to

watch, but does not, at the time of paying his or her subscription fee, pay a separate fee

for a specified program or number of transmissions.  In other words, with VOD, NVOD

and PPV, the consumer picks a particular program or group of programs and pays a

specified fee, while with Subscription-VOD, the consumer subscribes and pays for a

particular service, not a particular program or group of programs.

Based on the language of Congress as set forth in the DMCA, it is clear that

Subscription-VOD should be included in the Copy Once category.

The DMCA provides that if a type of transmission meets the definitions of both

Copy Never and Copy Once, then such transmission should be included in the Copy

Never category.  DMCA § 1201(k)(2).  However, subsequent to the passage of the

DMCA, two non-legislative and non-regulatory events have occurred which purport to

interpret the words of the DMCA but which do so incorrectly.  The first was the

agreement between consumer electronics manufacturers Matsushita, Sony, Toshiba,

Hitachi and Intel, commonly known as the �5C� Agreement, announced late in 1998, and

the second is the recent �Plug and Play� agreement described in the MOU, which is the

subject of this Further Notice.

Both of these agreements have incorrectly included Subscription-VOD in the

Copy Never category.  Both do so by significantly changing the plain language and intent

of the DMCA.  Where the DMCA provides that to be included in Copy Never a

consumer must be �charged a separate fee for each such transmission or specified group
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of transmissions� (DMCA § 1201(k)(2)(A) emphasis added), 5C and Plug and Play

include Subscription-VOD in Copy Never, 5C Agreement § 5.1(a)(i); Proposed Rule

76.1903 § 2(b)(A)(i), and both define Subscription-VOD as a transmission of a program

�for which Program or specified group of Programs subscribing viewers are charged a

periodic subscription fee for the reception of programming delivered by such service

during the specified viewing period covered by the fee.�  5C Agreement § 1, definition of

�Subscription-on-Demand�; Proposed Rule 76.1902 § 1, definition of �Subscription-on-

Demand� (Emphasis added).  Each of these agreements changes the fee aspect from a

separate fee for specified programming to a subscription fee for a specified viewing

period.

5C erred in including Subscription-VOD in Copy Never by mistakenly applying

the term �VOD� embedded in Subscription VOD in its business model sense, when in

fact the embedded term �VOD� merely defines the technical distribution platform.

SEG fully understands the mistake the drafters of 5C made with the incorrect

classification of Subscription-VOD as Copy Never, in view of the facts that these were

equipment manufacturers, not programmers or operators, and that Subscription-VOD had

not yet even launched anywhere or even been fully thought out in 1998 when 5C was

developed.  The 5C negotiators were considered experts in copy protection technologies.

But insofar as the 5C negotiators functioned in an entirely unrelated industry, and also

because Subscription-VOD simply did not exist at the time of the 5C, the 5C negotiators

lacked any knowledge of the intricacies and nuances of the Subscription-VOD business

model.
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Unfortunately, four years later in the course of the MOU negotiations, the

equipment manufacturers� lack of knowledge and experience with Subscription-VOD

was carried over into the MOU.  By their own declaration, the MOU negotiators began

with the 5C agreement as their starting point for the business model classifications,

divided into Copy Once, Copy Never, or unrestricted copying.  Cover Letter to The

Honorable Michael K. Powell, December 19, 2002, accompanying the filing of the MOU.

Significantly, the MOU negotiators did not include SEG or any other Subscription-VOD

programmers.  Although no movie or television production studios signed the MOU,

these studios functioned as  �behind the scenes� interested parties influencing the

negotiations.  Kevin Leddy (Time Warner Cable), Oral Presentation on Cable CEA Plug

and Play, February 20, 2003.  At the urging of the studios, the negotiators agreed at the

outset to retain all the pre-existing 5C classifications, unless someone at the closed-door

negotiating table came up with a reason to shift a 5C classification.  Id.  Thus the MOU

merely perpetuated 5C�s erroneous misclassification of Subscription-VOD as Copy

Never.

Reinforcing the clearly-articulated intent of Congress, a pre-existing decision of

the Supreme Court also requires that Subscription-VOD be included in the Copy Once

category.  The Supreme Court, in the Betamax case, stated that �time-shifting for private

home use must be characterized as a noncommercial, nonprofit activity.�  Betamax case,

supra, at 448.  Any �challenge to a non-commercial use of a copyrighted work requires

proof either that a particular use is harmful, or that if it should become widespread, it

would adversely affect to potential market for the copyrighted work.�  Id., at 451.
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While the Betamax case dealt with free broadcasts, the principles are applicable to

pay television transmissions such as those of SEG.  In the Betamax case, the Court noted

�that time-shifting merely enables a viewer to see a work which he had been invited to

witness in its entirety free of charge.�  Id., at 449.  Here, a consumer is invited to view all

of the programming exhibited on SEG�s services for a single monthly fee.  It is

reasonable for the consumer to expect that he or she can make a copy of such

programming for viewing at a time convenient to the consumer.  The argument is in fact

stronger for the pay television and Subscription-VOD consumer, in that he or she has

actually paid a fee to get access to the programming.

Since the Betamax case, consumers have come to reasonably and legitimately

expect that they can make one copy for personal use of programming delivered by pay

television providers such as SEG.  Through its Subscription-VOD offerings, SEG is now

delivering its pay television services in an �on-demand� environment.  This change does

not change the expectation of the consumer.  If the consumer pays a subscription fee, he

reasonably expects that he can make a personal copy of our programming, whether

scheduled or on-demand.  Subscription-VOD is properly included in the Copy Once

category.

While some might argue that the �on-demand� nature of Subscription-VOD

programming obviates the need for time shifting, this is not the case.  Today, a particular

program may be shown on a scheduled linear service once or several times.  The

consumer, however, is free to make a copy of any particular exhibition of a program from

the linear service for later viewing at the viewer�s convenience, without being required to

check every day of the entire monthly schedule to see if the program would be available
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for a later viewing.  With Subscription-VOD, the programmer (that is SEG in our case)

offers unlimited viewing of its selected programs over a specified limited time period,

which time period is subject to change by the programmer.  Because the programmer

controls rotations of Subscription-VOD programs during the month, the consumer may or

may not be aware of when a Subscription-VOD program will no longer be available.  Just

as on a linear schedule, the consumer will have a reasonable expectation that he or she

can elect to have the Subscription-VOD program exhibited in his or her home to record

for viewing at a later time.

Even more importantly, since the DMCA clearly permits Copy Once for

subscription pay television services over analog technical distribution platforms,

consumers should certainly continue to enjoy the same balanced, fair use benefits of

Copy Once for the same business model over advanced, on-demand technical distribution

platforms.

Allowing Subscription-VOD to be included in Copy Once is not harmful to

copyright owners, and it will not adversely affect the potential market for the copyrighted

works that SEG licenses.  By definition, in order for a consumer to be able to copy a

program off of an Subscription-VOD service, SEG (or some other provider) will have

had to already licensed such program from the copyright holder.  The commercial value

of that transaction remains intact.  As to an argument that widespread copying will harm

the copyright owners, perhaps damaging videocassette or DVD sales or subsequent

licensing to other television programmers, this is simply not the case.  Consumers have

had the ability to make copies for personal use since at least the Betamax case in 1984.

In that time, the sales and rentals of pre-recorded videocassettes and DVDs have grown
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to over $20 Billion in annual retail sales for 2002.  �DVD Dollar Derby,� Variety.com,

January 8, 2003.

In fact, if the ability of consumer to view programming on Subscription-VOD

lessens the amount of copying that consumers do, then the copyright owners� argument

that Subscription-VOD should not be Copy Once is weakened, in that there will be less

potential harm to the market from Subscription-VOD than there is from scheduled

services.  And no one has suggested that scheduled services should be any more

restrictive than Copy Once.

Moreover, all of SEG�s linear and Subscription-VOD services are uninterrupted

by commercial advertising messages, and are supported 100% by consumers�

subscription payments, so Copy Once can inflict absolutely no economic harm on the

copyright owners.

Indeed, the harm to the copyright owner, or the lack of such harm, are critical

factors in determining whether limited copying can be considered �fair use.� Betamax

case, supra, at 451.  In this case, not only is there a lack of demonstrable harm to the

copyright owners for allowing a single personal use copy of an Subscription-VOD

program, it is likely that there will be more harm to such copyright owners in the event

that Subscription-VOD is allowed to remain in the Copy Never category.  As noted at the

outset, Subscription-VOD is still very new, and has just barely been rolled out in one

DBS system and some cable systems scattered around the country.  Although

Subscription-VOD promises a revolutionary level of consumer convenience, the service

has not been broadly launched and not yet broadly accepted by consumers.  At the same

time, SEG has paid in advance for Subscription-VOD rights from its program suppliers,
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the Hollywood studios, resulting in substantial incremental revenue to such studios.

Limited copying rights, that is, Copy Once for personal time shifting purposes, preserves

the expectations of consumers and enhances the value of Subscription-VOD to

subscribers.  If Subscription-VOD is rendered less attractive to subscribers because of

unreasonably restrictive personal copying rights, that is, Copy Never, in opposition to

consumers� reasonable expectations, then Subscription-VOD may fail as a viable service,

resulting in less incremental revenues to the studios in the long run.  Consumers will be

confused and frustrated if they are allowed to copy a program on a digital or analog linear

service, but are prevented from making a copy of the same program on a related

Subscription-VOD service.  While the reduction in incremental revenues is a potential

long term harm to the studios if Subscription-VOD is left in Copy Never-land, such

potential harm is in contrast to no other cognizable or theoretical harm to such copyright

owners if Subscription-VOD is moved into the Copy Once category.

For all of the foregoing reasons, copyright owners have no basis whatsoever to

contend they are economically harmed by treating Subscription-VOD the same as

scheduled services.

V. Copy Prohibitions Must Start Only After the Consumer Views the
Content

As a final point, SEG respectfully requests that the Commission clarify that the

determination of how many copies can be made (if any) must be analyzed from the point

of view of the consumers� usage.  With respect to Copy Once, for example, if a means of

transmission requires that one or more copies must be made as part of the delivery

process, prior to the consumer viewing the program, the consumer must still be permitted
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to make a single copy, at his or her option.  For example, one method of Subscription-

VOD currently in use by SEG makes a copy of the program on the consumer�s personal

video recorder (�PVR�), before the consumer views the program.  The consumer can then

elect to watch the programming as it plays off the PVR.  If the consumer elects, he or she

should also be able to make a copy for later viewing, regardless of the fact that one copy

has already been made on the PVR.  By way of a second example, cable MSOs offer

server-based Subscription-VOD offerings today in which one or more copies of the

programs are made and reside on servers at the MSOs� headends.  Similarly, none of

these copies should be counted against copies the consumer is permitted to make (if any)

under the proposed rules.
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VI. Conclusion

The Commission should not set rules which permit copyright owners, through

their agreements with SEG, to counteract the reasonable and legitimate expectations of

consumers and the guidance provided by Congress.  For these reasons, SEG urges the

Commission to shift the classification of Subscription-VOD services from Copy Never to

Copy Once if the Commission determines to adopt Encoding Rules as proposed by the

MOU.  SEG also requests that the Commission clarify that the number of copies

permitted under the Encoding Rules must be counted from the consumer�s perspective,

that is from the time the content has been viewed by the consumer.

Respectfully submitted,

STARZ ENCORE GROUP LLC

By:  ________________________
Richard Turner,
Vice President, Business Affairs,
Programming

Richard H. Waysdorf,
Vice President, Business Affairs-Affiliate
Relations

Starz Encore Group LLC
8900 Liberty Circle
Englewood, CO 80112
Telephone: (720) 852-7700

March 28, 2003
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For Release:

August 19, 1999

Buena Vista Television and Encore Media Group Sign New Long-Term Output

Deal For Theatrical Releases

ENGLEWOOD, Colo., August 19, 1999 -- Buena Vista Television (BVT), a unit of The

Walt Disney Company, and Encore Media Group have signed a new, long-term licensing

deal for up to 10 years for all theatrical releases from Touchstone, Hollywood Pictures,

Miramax and Dimension labels for all present and future Encore Media Group managed

and controlled pay TV services.

The deal covers theatrical releases from January 1, 2003, through December 31, 2006,

with incentives provided to Disney to extend the relationship through December 31,

2012, and dovetails with Encore�s existing BVT pay TV license agreement for theatrical

releases, which goes through December 31, 2002. The agreement is estimated to deliver

more than 40 pictures per year. In addition to the exclusive pay TV rights, Encore was

granted the right to offer a subscription-on-demand service to its cable and satellite

subscribers.

�With our existing pay TV deal, Encore has proved to be a terrific partner, and we�re

thrilled to have extended our relationship,� said Mort Marcus, president, Buena Vista

Television. Marcus continued, �The new deal shows the continued strength of the pay TV

business and its importance to our company. As both companies grow and the world

changes, we�re continually adjusting our vision to accommodate the future, and this
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agreement is one that gives us the flexibility we look for in a long-term pay TV deal.�

�Quite simply, Buena Vista Television is a great partner,� said John J. Sie, founder,

chairman and CEO of Encore. �They�ve been a core partner of our business from the start

and we�re excited that, with Hollywood/Touchstone and Miramax/Dimension, they have

grown to have the muscle of two major studios. They�ve been immensely supportive in

allowing us to try innovative programming strategies, and we�re particularly excited to

add Dimension to our line-up.�

Buena Vista Television is an industry leader in pay TV. BVT also is a top provider of

syndicated television programming, with hits that include the enormously popular "LIVE

with Regis & Kathie Lee," the off-network megahit "Home Improvement," the upcoming

six-days-a-week "Disney's One Too" animated programming block and several of

syndication's top-performing movie packages.

Encore Media Group is the largest provider of cable and satellite-delivered premium

movie networks in the United States, currently counting more than 50 million pay units

through its ownership of 13 domestic channels, including STARZ! and its theme

channels, the New Encore and thematic channels such as Westerns, Mystery, Action,

Love Stories, True Stories and WAM!. Encore is a wholly owned subsidiary of Liberty

Media Corporation (NYSE: LMG.A and LMG.B).

# # #

Contacts:

Barbara Warren Paul Jacobson

Buena Vista Television Encore Media Group
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818/560/3325 303/267/5821

barbara.warren@disney.com jacobson.paul@encoremedia.com



5014924.1

For Immediate Release

DIRECTV To Test Starz On Demand SVOD Service
on DIRECTV® Receivers with TiVo

Starz Encore Group Conducts First Trial
Ever Of Subscription Video-On-Demand
on a Direct Broadcast Satellite Platform

El Segundo, Calif., Englewood, Colo., and San Jose, Calif. � May 23, 2002 � DIRECTV, Inc., Starz
Encore Group, a wholly-owned subsidiary of Liberty Media Corporation (NYSE: L, LMCb), through its
wholly-owned subsidiary SVOD LLC, and TiVo Inc., will together take a pioneering step forward for direct
broadcast satellite (DBS) TV by jointly testing the first ever application of consumer-friendly subscription
video-on-demand (SVOD) service in the DBS and digital video recording (DVR) environments.

The companies have signed agreements that call for a test of the Starz On Demand SVOD service.
Beginning this summer, DIRECTV customers with a DIRECTV® Receiver with TiVo technology who
subscribe to the Starz Super Pak, will have access to a selection of feature films automatically delivered by
satellite to their receivers. Films like Jurassic Park III and Pearl Harbor will be available �on demand� for
viewing any time, as often as those consumers want, with the full DVD-like capabilities of the TiVo service
such as pause, fast forward and rewind. For the duration of the test, customers with a DIRECTV Receiver
with TiVo who subscribe to the Starz Super Pak will receive the SVOD service, when activated, free of
charge.

The test will explore a wide range of both technical and marketing issues from software development and
on-screen navigation to marketing tactics. Similar to Starz On Demand in the cable environment, the films
will be refreshed regularly and represent the best titles from the Starz Super Pak schedule.

Subscription video on demand (SVOD) lets consumers choose from a menu of on-demand video
programming without paying an upfront fee for each program. Championed by Starz Encore to the television
industry since 1999, with SVOD consumers simply pick from the video menu, watch on-demand as much as
they want, as often as they want and with full DVD-like capabilities.

�DIRECTV�s trial of the Starz On Demand service is a logical step in bringing compelling new services to our
customers through our advanced platforms,� said Brad Beale, sr. vice president, advanced products and
new media, DIRECTV, Inc.  �Our ability to store and manage video, audio, data and other digital content in
the home combined with a national satellite footprint provides DIRECTV the opportunity to develop and
deliver the advanced digital services our customers will demand.�

�As technology advances, innovative services like Starz On Demand will reach consumers in a variety of
ways, including DBS, which already reaches a very large audience for our linear service, the Starz Super
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Pak,� said Leslie Howard, senior vice president, new media of Starz Encore Group. �The powerful
combination of subscription pricing, on-demand availability and marquee content from big hit movies will
drive the SVOD technology forward on DBS, and this test will lay the important groundwork.�

TiVo developed the technology that makes it possible to deliver Starz On Demand to customers with a
DIRECTV Receiver with TiVo. The current DIRECTV® Receiver with TiVo is an integrated product that
allows consumers to personalize their viewing experience among the more than 225 digital-quality channels
available from DIRECTV.  With this product, the TiVo technology allows viewers to easily find and schedule
their favorite television shows automatically and record video content without the use of videotape.

�This new SVOD service is another example of how TiVo enables the innovative delivery of interesting,
quality entertainment content,� said Brodie Keast, senior vice president and general manager of the TiVo
service. �Starz On Demand is taking a step forward in the use of TiVo technology in the home and we are
excited to provide the technology to launch this important test on the DIRECTV platform.�

Starz On Demand is an enhancement to the Starz Super Pak, which provides impulse viewing of Starz
Super Pak movies with full "DVD-like" functionality for a simple, flat monthly charge and no fee per view.
Starz On Demand features hit and classic Hollywood movies every month, selected from titles shown across
the Starz Super Pak, Starz Encore Group's collection of up to 12 distinct digital movie channels. For more
information on Starz On Demand, and to view customized versions of the interactive Starz On Demand
experience as seen in current market deployments, please visit www.starzondemand.com.

Upcoming in 2002, Starz On Demand will offer blockbuster titles including The Lord of the Rings: The
Fellowship of the Ring, Black Hawk Down, Rush Hour 2, Pearl Harbor, Jurassic Park III, and The Fast and
the Furious. Hollywood studios supplying films to Starz On Demand include Disney, Universal, Sony, New
Line, Revolution Studios, MGM, Universal, Samuel Goldwyn Films, and STARZ Pictures®.

About Starz Encore Group
Starz Encore Group LLC (Starz Encore) is the largest provider of cable and satellite-delivered premium
movie channels in the United States, owning 15 domestic channels with approximately 121 million pay units.
Starz Encore offers the Starz Super PakSM, with up to 12 digital movie channels, and Starz On DemandSM,
the first premium subscription video-on-demand (SVOD) service.  Starz Encore is a wholly owned subsidiary
of Liberty Media Corporation (NYSE: L, LMCb), www.starzencore.com.

About DIRECTV
DIRECTV is the nation's leading digital satellite television service provider with more than 10.5 million
customers. DIRECTV and the Cyclone Design logo are trademarks of DIRECTV, Inc., a unit of Hughes
Electronics Corp. HUGHES is the world's leading provider of digital television entertainment, broadband
services, satellite-based private business networks, and global video and data broadcasting. The earnings
of HUGHES, a unit of General Motors Corporation, are used to calculate the earnings attributable to the
General Motors Class H common stock (GMH). For more information, visit www.DIRECTV.com.
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About TiVo
Founded in 1997 with the mission to dramatically improve consumers' television viewing experiences, TiVo is the
creator of and undisputed leader in television services for digital video recorders (DVR). TiVo�s leadership has
defined and inspired the entire category, earning the company patents for pioneering inventions associated with DVR
software and hardware design. TiVo was the first to deliver on the promise of consumer choice and control over TV
viewing, building a loyal and passionate subscriber base with over 97% of customers recommending TiVo to a friend.
This enthusiasm has contributed to overwhelming growth over the past year, bringing the total subscriber base to
exceed 380,000. TiVo is headquartered in San Jose, CA. Revenues for the twelve months ended January 31, 2002
were $19.4 million. Additional information can be found at http://www.tivo.com.

# # #
Contacts:
Paul Jacobson of Starz Encore Group Bob Marsocci of DIRECTV Rebecca Baer of TiVo
(720) 852.5821 (310) 726-4656 (408) 519-9225
paul.jacobson@starzencore.com ramarsocci@directv.com rebecca@tivo.com
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For Immediate Release

ENTERTAINMENT WORLD GOING TO ON-DEMAND AND
SUBSCRIPTION

Starz Encore Chairman Sie Foretells Subscription Movie Services Immediately
Following
 Theatrical Release � Full Competition to Video Store

Predicts Robust VOD Cable/DBS vs. Cable Modems/DSL Competition

Rich Programming Enhanced with Improved Convenience and Control Through
On-Demand Technologies Will Be Key to Future Revenue and Market Share Successes

New York, NY (Forrester Summit) September 30, 2002 � �Entertainment On-Demand� centered around television
will become a reality for Americans, but its ultimate success and breadth of deployment will be tied to the availability
of rich entertainment content with an appealing subscription-pricing model in the digital and broadband environments.
That prediction came from Starz Encore Group Founder, Chairman and CEO, John J. Sie, who provided the opening
keynote address at today�s Forrester TV Summit - �Television�s On-Demand Transformation.� Sie went on to
categorize entertainment on-demand in three ways: information, transactional, and entertainment, which he said
must be compelling, attractive and easy to use if entertainment on-demand is to gain wide acceptance in American
households.

Sie outlined the next quantum jump: on-demand video services giving consumers ultimate control of their TV viewing
with a monthly fee subscription model. He added that the appeal of high demand content would drive the take rate of
cable modems and DSL service. �People would rather pay a single monthly fee for their movies on demand or sub
niche stand alone programming than pay each time they use the service. The experiences of the cable and satellite
industries, and many other proven �on demand business models� such as AOL, have shown that monthly subscription
business models are far superior to their transactional counterparts. Starz Encore, with our symbiotic linear Starz
Super Pak and subscription video-on-demand product (SVOD), Starz On Demand, and other premium services have
been the initial drivers for SVOD.�

�The powerful combination of subscription pricing, on-demand availability and marquee content from big hit movies
makes the value to the consumer compelling,� said Sie. �Research shows movies are the driver, but strong basic
brands like Discovery, MTV and CNN can offer SVOD services as well. What can follow are other high interest,
narrow SVOD services that will offer greater consumer control, something that analog and one-way digital platforms
have been unable to do to date. While Starz On Demand remains the premier weapon for cable operators, the recent
Starz On Demand announcement with DIRECTV and TiVo validates our historical protestations that VOD is not just
cable technology. �

Sie went on to point out that by the year 2007 there will be an estimated 52 million multichannel video households
from both cable and DBS that have on-demand capability, and will be competing for superior VOD content with
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approximately 50 million broadband households from cable modems and DSL. �People will pay the cost of having
broadband at their home if broadband offers rich entertainment content that they control and enhances their
television enjoyment.  With SVOD and Starz On Demand, the ultimate winners are the consumers. Finally, there is
the penultimate tool available to enable them to watch anything, from anywhere, to any place and at any time.�

Sie noted that in early research, nearly three in four, or 74 percent of Starz On Demand users said that as a result of
having Starz On Demand they would rent fewer videos and/or DVD�s. �With great titles, such as Rush Hour 2 and
Pearl Harbor, Starz On Demand provides cable, DBS and broadband providers the killer app to repatriate the
$8+ billion per year that consumers still spend renting videos and DVD�s. SVOD will break through the clutter, reach
consumers, and give them the power to select movies and other programming on-demand with DVD-like control with
no per-transaction fees and no trips to the video store.�

About Starz Encore Group and Starz On Demand

Starz Encore Group LLC (Starz Encore) is the largest provider of cable and satellite-delivered premium movie
channels in the United States, owning 15 domestic channels with approximately 126 million pay units. Starz Encore
offers the Starz Super PakSM, with up to 12 digital movie channels, and Starz On Demand, the first premium
subscription video-on-demand (SVOD) service.  Starz Encore is a wholly owned subsidiary of Liberty Media
Corporation (NYSE: L, LMCb), www.starzencore.com.

Starz On Demand is an enhancement to the Starz Super Pak, which provides impulse viewing of Starz Super Pak
movies with full "DVD-like" functionality for a simple, flat monthly charge and no fee per view. Starz On Demand
features over 100 hit and classic Hollywood movies every month, selected from titles shown across the Starz Super
Pak, Starz Encore Group's collection of up to 12 distinct digital movie channels. For more information on Starz On
Demand, and to view customized versions of the interactive Starz On Demand experience as seen in current market
deployments, please visit www.starzondemand.com.

Upcoming in 2002, Starz On Demand will offer blockbuster titles including The Lord of the Rings: The Fellowship of
the Ring, Black Hawk Down, Rush Hour 2, Pearl Harbor, Jurassic Park III, and The Fast and the Furious. Hollywood
studios supplying films to Starz On Demand include Disney, Universal, Sony, Paramount, New Line, Revolution
Studios, Miramax, MGM, Lions Gate, Artisan Pictures, Hallmark, and STARZ Pictures®.

Contact: Marc McCarthy Eric Becker
720.852.5851 720.852.4065
marc.mccarthy@starzencore.com eric.becker@starzencore.com

###
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FOR RELEASE:
Wednesday, December 4, 2002

REALNETWORKS AND STARZ ENCORE GROUP TO LAUNCH ONLINE MOVIE
SUBSCRIPTION VIDEO ON DEMAND SERVICE ON BROADBAND

Starz On Demand on RealOne With New Hit Movies Offers Compelling Content
To Drive Online Broadband Use

RealVideo® 9, RealOne� Player and RealNetworks®� Digital Rights Management Enable
Breakthrough Consumer Service

Service Will Offer High-Quality, Easy-To-Use, Legal, Reasonably-Priced Way To Download Films

Anaheim, Calif., Broadband Plus Show, � December 4, 2002 -- RealNetworks, Inc. (Nasdaq: RNWK)
and Starz Encore Group LLC announced today they will launch Starz On Demand, a broadband-based
online subscription video on-demand (SVOD) movie service featuring new hit movies. Slated to offer more
than 100 unique movie titles a month, Starz On Demand will be available to consumers across the U.S.
through RealNetworks� RealOne platform and subscription service.

"We�re very excited that by using state-of-the-art encoding and secure digital rights management
technology, coupled with a robust and growing retail distributor like RealOne, consumers across the United
States can view very high quality Starz On Demand movies on their PCs or TV sets via the RealOne
Player,� said John J. Sie, founder, chairman and CEO of Starz Encore Group. �With our emphasis on
theatrical movies, now all on demand for a low monthly fee, this service will fuel the growth of broadband,
particularly cable modem sales.�

�We are delighted to launch this broadband�based online subscription video-on-demand movie service with
Starz Encore to bring great movies to broadband users, including RealOne subscribers," said Rob Glaser,
founder and CEO of RealNetworks. �We see today�s announcement as a great next step for both our
companies and for the entire broadband industry. Now the industry can distribute its valuable programming
in new and innovative ways. With RealVideo 9 consumers get the highest quality video on the Internet; with
RealNetworks� Media Commerce Suite, content providers can be assured that their content is protected;
and with the RealOne subscription platform, the industry gets a proven turn-key solution.�
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Will Help Stop Proliferation of Illegal Downloading and File Sharing of Movies

�I believe it�s a critical time to move to stem the rapid proliferation of illegal and free downloading, or
�Napsterization� of movies,� added Sie. �If we do not offer a high-quality, simple-to-use, legal means of
downloading movies, piracy will erode the very core value of cable TV and direct broadcast satellite
systems. It is the same situation as cable faced in the mid-1980�s with the proliferation of C-band satellite
dishes, where dish owners were receiving all basic cable channels for free. Imagine where cable would be
today had those illegal activities been allowed to continue.�

With Starz On Demand on RealOne, subscribers can select movies to download to their PCs from more
than 100 unique movie titles a month, for on-demand presentation through the RealOne Player. The
schedule of films on Starz On Demand on RealOne will be similar to those available via Starz On Demand
on digital cable. Examples of current movie titles offered via Starz On Demand on digital cable include The
Lord of the Rings: The Fellowship of the Ring, Black Hawk Down, Pearl Harbor, and The Fast and
the Furious.

Starz On Demand on RealOne will be available to consumers who are subscribers to the Starz Super Pak

of regularly scheduled premium movie channels on cable or satellite. Starz On Demand on RealOne is
scheduled to launch in the Spring of 2003, at which time pricing will be announced.

RealNetworks Technology Ensures High Quality and Security; Provides Robust
Subscription Platform

Starz On Demand on RealOne will be created, delivered and viewed with RealNetworks� leading technologies.
Movies will be encoded in RealVideo 9, which offers consumers the best Internet video experience through
sharpness of picture and seamless motion.*  RealNetworks� digital rights management solution, Media Commerce
Suite, helps ensure that consumers have a seamless viewing experience while protecting the rights of content
owners.  With RealOne Player, consumers can watch the movie in full screen mode and enjoy play, rewind, fast-
forward and pause controls. Consumers will also be able to watch the movie on their TV set for a high quality
experience. The service will be delivered through RealNetworks� robust media subscription management platform,
which also powers Internet subscription services for leading media companies such as CNN, ABC News and the
National Basketball Association.

* The full Keylabs video comparison is available at
http://www.keylabs.com/results/realnetworks/vidperf9.shtml

ABOUT REALNETWORKS INC.

RealNetworks, Inc. is the global leader in Internet media delivery. It develops and markets software
products and services designed to enable users of personal computers and consumer electronic devices to
send and receive audio, video and other multimedia services using the Web. Consumers can access and
experience audio/video programming and download RealNetworks' consumer software on the Internet at
http://www.real.com. Information on RealVideo 9, RealNetworks� digital rights management solution and
other corporate information is located on the Internet at http://www.realnetworks.com.
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RealNetworks, RealPlayer, RealJukebox and RealOne are trademarks or registered trademarks of
RealNetworks, Inc.

ABOUT STARZ ON DEMAND AND STARZ ENCORE GROUP LLC

Starz On Demand is an enhancement to the Starz Super Pak®, which provides impulse viewing of Starz Super Pak
movies with full "DVD-like" functionality for a simple, flat monthly charge and no fee per view. Starz On Demand will
feature over 100 hit and classic Hollywood movies every month, selected from titles shown across the Starz Super
Pak, Starz Encore Group's collection of up to 12 distinct digital movie channels. For more information on Starz On
Demand, and to view customized versions of the interactive Starz On Demand experience as seen in current market
deployments, please visit www.starzondemand.com.

Starz On Demand now offers a steady supply of blockbuster titles including, The Lord of the Rings: The
Fellowship of the Ring, Black Hawk Down, Pearl Harbor, The Fast and the Furious, Rush Hour 2, and
Jurassic Park III, as well as upcoming hits such as, Monsters, Inc., and Austin Powers in Goldmember.
Hollywood studios supplying films to Starz On Demand include Disney, Universal, Sony, MGM, Paramount,
New Line, Revolution Studios, and Miramax.

Starz Encore Group LLC (Starz Encore) is the largest provider of premium movie services in the United
States with approximately 134 million pay units. Starz Encore offerings include the Starz Super Pak, with
up to 12 digital movie channels and about 800 movies per month, and Starz On Demand, the first premium
on-demand subscription offering and the only on-demand pay TV subscription service available on cable,
satellite, and broadband platforms.  Starz Encore is a wholly-owned subsidiary of Liberty Media Corporation
(NYSE: L, LMCb), www.starzencore.com.

###
Contact(s):
Paul Jacobson of Starz Encore Eric Becker of Starz Encore
(720) 852-5821 (720) 852-4065
paul.jacobson@starzencore.com eric.becker@starzencore.com

Martine Charles of RealNetworks Erika Shaffer of RealNetworks
(206) 295-9114 (206) 892-6191
mcharles@real.com eshaffer@real.com

This press release contains forward-looking statements that involve risks and uncertainties, including
statements relating to the availability of premium movies via the RealOne platform and future collaborative
efforts by RealNetworks and Starz Encore Group.  Actual results may differ materially from the results
predicted.  Factors that could cause actual results to differ from the results predicted include the risks
associated with the acceptance and use of an online broadband-based movie subscription service by
consumers, technological or licensing issues that affect the availability of Starz On Demand via the
RealOne platform, and the adoption and growth of broadband.  More information about potential risk factors
that could affect RealNetworks' business and financial results is included in RealNetworks' annual report on
Form 10-K for the year ended December 31, 2001, and its quarterly report on Form 10-Q for the period
ended September 30, 2002, and from time to time in other reports filed by RealNetworks with the Securities
and Exchange Commission.
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For Immediate Release

Starz Encore Group�s DePrez Shares
Early Subscription VOD Successes at Kagan VOD Summit

Cites High Starz On Demand User Satisfaction and Digital Growth on Altrio, DIRECTV Platforms,
Attributes Performance to Superior Business Model/Marketing, User Interface

New York, NY (Kagan VOD Summit), March 6, 2003 � Greg DePrez, vice president of subscription VOD for Starz
Encore Group LLC (Starz Encore), shared early research findings and digital marketing success metrics for the past
two days at the Kagan VOD Summit panel in New York. DePrez spoke on two panels at the two-day conference,
held March 5-6, �SVOD: Making the Economic Model Pay Off,� and �The User Interface: 1,200 Hours of Content on
the Server and I Still Can't (Easily) Find Something to Watch.�

On the opening day panel, DePrez discussed the optimum subscription VOD economic model, citing early successes
Starz Encore has enjoyed with Altrio Communications in bundling Starz On Demand (SOD) with the complete Starz
Super Pak (SSP) at a low monthly subscription price for all Altrio digital premium customers.

DePrez shared that Altrio, a competitive broadband provider servicing customers in parts of the greater Los
Angeles area, has seen a huge jump in new customer sign-ups and premium TV take-rates since the
introduction of Starz On Demand as part of the video bundle.

�Thanks to the attractive packaging model and a compelling launch offer, Altrio is reporting an increase from a
respectable 33% of its total digital customer base taking the Starz Super Pak with Starz On Demand bundle in
October 2002 to approximately 52% of digital customers taking it in January 2003, a 58% increase,� said DePrez.
�The lesson to be learned here is that a simple video and on-demand bundle, effectively marketed by leveraging hit
movie content from Hollywood with great titles, such as Monsters, Inc. and XXX,  can be a winning formula for
maximizing cable�s ROI on VOD.�

�The bundled model with effective grass-roots marketing tactics have also yielded impressive digital growth,� said
DePrez.  �Altrio�s overall digital subscriber penetration grew from just over
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69% in October to in excess of 80% of total subscribers at the end of January - a true success
story.�

DePrez also shared some early results from the trial of Starz On Demand on DIRECTV DVR with TiVo
(SOD on DIRECTV). �According to our December 2002 research, SOD on DIRECTV users are watching 3.9
Starz On Demand movies per month compared to 2.6 in October 2002 (an approximately 50% increase),
with 75% attributing increased satisfaction with DIRECTV as a result of the service,� added DePrez.

On the second day panel, focused on on-demand user interfaces, DePrez discussed Starz Encore�s in-
home research, where observers visited Starz On Demand customers to view them watching TV and
selecting subscription video-on-demand movies. The subjects demonstrated that much about finding and
selecting on-demand movies was confusing and not intuitive. DePrez commented: �We�ve learned we must
simplify and brand the on-demand menus for consumers in order to assist them into adopting the new
viewing paradigm.  And we must build �on demand� reminders into their linear viewing.�

Starz On Demand is an enhancement to the Starz Super Pak, which provides impulse viewing of Starz
Super Pak movies with full "DVD-like" functionality for a simple, flat monthly charge and no fee per view.
Starz On Demand features over 100 hit and classic Hollywood movies every month, selected from titles
shown across the Starz Super Pak, Starz Encore Group's collection of up to 12 distinct digital movie
channels. For more information on Starz On Demand, and to view customized versions of the interactive
Starz On Demand experience as seen in current market deployments, please visit
www.starzondemand.com.

Starz On Demand now offers a steady supply of blockbuster titles including, Spy Game, John Q, and The
Lord of the Rings: The Fellowship of the Ring, as well as upcoming hits such as, The Scorpion King, Signs,
XXX, Sweet Home Alabama, 8 Mile, Monsters, Inc., and Austin Powers in Goldmember. Hollywood studios
supplying films to Starz On Demand include Disney, Universal, Sony, MGM, Paramount, New Line,
Revolution Studios, and Miramax.

Starz Encore Group LLC (Starz Encore) is the largest provider of premium movie services in the United
States with approximately 134 million pay units. Starz Encore offerings include the Starz Super Pak, with
up to 12 digital movie channels and about 800 movies per month, and Starz On Demand, the first premium
on-demand subscription offering and the only on-demand pay TV subscription service available on cable,
satellite, and broadband platforms.  Starz Encore is a wholly-owned subsidiary of Liberty Media Corporation
(NYSE: L, LMCb), www.starzencore.com.
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